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Tourism NSW

Tourism NSW promotes and supports the 
development of sustainable tourist 
destinations and experiences, by: 

– marketing NSW destinations and holiday experiences to 
domestic and international markets

– working with, and providing advice to, industry, other 
government agencies and key stakeholders about the 
development of sustainable destinations

– sharing our knowledge and expertise with industry to 
stimulate investment 

– developing private and public sector partnerships to 
grow and manage tourism 



Tourism NSW business units
Visit Sydney
Sydney marketing, working with products and precincts, international marketing

Regional Tourism
Marketing campaigns in partnership with NSW regions, working with RTOs

Marketing and Communications
Advertising, public relations, digital marketing, brand marketing 

Tourism Operations
Media and corporate communications, industry communications, strategic insights 
and research reports

Strategy & Alliances
Policy advice, relationships with industry associations, development resources and 
assistance for the tourism industry



Tips for a successful brochure

Ten tips for a successful brochure

- Planning

- What to include

- Important elements

- Resources

Workshop exercise



Determine the purpose 
of your brochure

What are you trying to sell?
- Product, package, event, deal

What do you want to achieve?
- Motivating sales

Who is the audience?
- Research your markets
- Tailor for your target market





Know your brochure’s shelf-life

Knowing your validity affects:
- Prices you include
- Quantity you produce

Consider:
- Price changes 
- Seasonal availability
- Changes to your product

Don’t keep distributing an out of date 
brochure!



Do your research

What else is in the brochure rack?

Learn by example: look at what works
and what doesn’t

How will you make your product 
competitive?



Principles of good brochure design

Simple, attractive, user-friendly

Clean and concise copy
– Avoid solid blocks of text
– Limit descriptive language
– Keep your target market in mind

A well-spaced layout
– Make it easy to find key points
– Use headings
– White space

Great images

Practical size and shape



Sample of 2010 Award winners, 

International Association of Professional Brochure Distributors



• Top third: what and where, 
special offer 

• Highlights locations 
• Fun, adventurous image
• Company name 
• Booking number, email and web
• Accreditation
• Bright colours

Example: Whitewater Challengers



Include your essential details
Product information

– USPs
– Inclusions
– Examples of experiences
– Prices www.accc.gov.au
– Availability / open times

Location and access
– Brief, relevant destination information
– Physical location/address
– Transport info 

Booking information
– Phone
– Website 
– Credit cards accepted (optional)

http://www.accc.gov.au


Use clear maps and directions

“The Australian Reptile Park is located at 
Somersby on Sydney's Central Coast, close 
to the Sydney-Newcastle Expressway, 
perfect to include with tours to Hunter 
Valley, Barrington Tops and Port Stephens. 

Less than one hour north of Sydney 
Harbour Bridge or south of Newcastle, we're 
the first stop on the 'new' Pacific Coast 
Touring Route after Sydney.”



Outsource when you need to

A trained professional can make 
your product and business look 
good:
– designer
– copy writer
– photographer
– printer

Seek value: ask for quotes, 
samples and testimonials

Communicate clearly



Read every word and check:
– Your essential information is there
– Your product and pricing is accurate
– For spelling and grammatical errors, including 

punctuation and capitals
– For duplicated words or images
– For formatting errors, including fonts and 

spacing

Get a second opinion

Proof read (at least twice)



Target your distribution

Use channels that reach your target markets
- Accommodation
- Visitor Centres
- Direct mail to group organisers

Other uses
- Trade sales kit
- Media kit



Make use of industry resources

- Tourism Business Toolkit
- Online Tourism Module
- Tourism NSW Image Gallery
- Tourism statistics, market profiles and segments
www.tourism.nsw.gov.au/resources

- Boosting your Bottom Line
www.tourism.australia.com

http://www.tourism.nsw.gov.au/resources
http://www.tourism.australia.com


Exercise:
Brochure critique

- What makes this 
fictional tour 
brochure effective?

- What could it do 
better?



Questions?
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